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39.8% of Country Music listeners reside in the top 25 DMAs.

Each week, more than 45,487,000 adults listen to Country radio stations nationwide.

More than 25% of adult radio listeners tune to Country radio.

More radio stations continue to program Country Music than any other format. There are 2,031 Country radio stations, 1,316 News/Talk and
1,147 Adult Contemporary. (M Street Corp., January 2005)

During 2004, Country Music’s radio stations were rated No. 1 or No. 2 in 43 of America’s Top 100 markets, including Austin, Baltimore,
Columbus, Dallas/Ft. Worth, Grand Rapids, Indianapolis, Knoxville, Little Rock, Minneapolis/St. Paul, Norfolk/Virginia Beach, Pittsburgh,
Seattle/Tacoma, Syracuse, Toledo and Tucson. (Radio & Records Vol. 2, 2004)

The popularity of Country Music continues to soar. Kenny Chesney & Uncle Kracker’s “When The Sun Goes Down,” Alan Jackson’s “Remember
When,” Martina McBride’s “This Ones For The Girls” and “In My Daughters Eyes,” Tim McGraw’s “Live Like You Were Dying” and his single
with Nelly “Over and Over Again,” LeAnn Rimes’ “Nothin’ Bout Love Makes Sense” and “Last Thing On My Mind,” Shania Twain, with Mark
McGrath’s, “Party For Two,” and Keith Urban’s “You’ll Think Of Me” have all received extensive airplay in multiple formats exposing Country
Music to a much broader listening audience.

Country Music accounted for 11.68% of total albums sold in 2004, 77.7 million units sold. (Nielsen SoundScan)

Three of the Top 20 all-genre tours of 2004, based on attendance, were by Country Music artists: Kenny Chesney
was at No. 2, behind Prince; Toby Keith was at No. 5 and Tim McGraw was at No. 6. (Pollstar) 

Country Music accounted for three of 2004’s Top Ten Selling Albums in all genres: Kenny Chesney’s When The Sun
Goes Down, ranked No.
4 with 3.1 million,
Gretchen Wilson’s Here
For The Party ranked
No. 5 with 2.9 million and Tim McGraw’s Live Like
You Were Dying ranked No. 6, with 2.8 million.
(Nielsen SoundScan)

Country Music artists are used in national ads and corporate promotions by a growing list of companies including: KFC, Bud Light, Chevrolet,
Dillard’s, Dodge, Dr. Pepper, FeBreze Scentstories, Stetson, TracFone Wireless, Waffle House and Whirlpool.
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Adult ListenershipAdult Listenership

Listener ProfileListener Profile

25.2% OF ADULT RADIO LISTENERS
TUNE TO COUNTRY RADIO WEEKLY

Other Formats Combined

Country Listeners

41.8% OF ADULT COUNTRY RADIO
LISTENERS ARE BETWEEN 
THE AGES OF 25-44

AGES 25-54

Radio UsageRadio Usage

U.S. Population

Country Listeners

50.9% OF COUNTRY LISTENERS ARE
AMONG THE HEAVY USERS OF RADIO

U.S. Population

Country Listeners

Radio Format PotentialsRadio Format Potentials

Audience DuplicationAudience Duplication

COUNTRY LISTENERS 18+ SHARED WITH OTHER FORMATS

Gender/HomemakerGender/Homemaker

U.S. Population

Country Listeners

Homeowners Homeowners 

Marital StatusMarital Status

61.0% OF COUNTRY RADIO LISTENERS
ARE MARRIED

U.S. Population

Country Listeners

Size of HouseholdSize of Household
55.9% OF ADULT COUNTRY LISTENERS
ARE IN FAMILIES OF THREE OF MORE

U.S. Population

Country Listeners

Household Income by County SizeHousehold Income by County Size

U.S. Population

Country Listeners

COUNTRY MUSIC LISTENERS VS. ADULT POPULATION

Millions of Listeners

(Source:  MRI,
Fall, 2004)

COUNTRY RADIO REACHES MORE ADULTS THAN ANY OTHER FORMAT
Weekly Cumulative Rating:  Adults 18+

County Size BreaksCounty Size Breaks 
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